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Additionally, television has changed thanks 
to the rise of cable television and addressable 
cable boxes. Cable companies can now target 
ads to specific neighborhoods and will soon be 
able to target specific homes. This means that 
in a few years, you and the people next door 
could be watching the same television show at 
the same time but see different commercials 
during the breaks. These ads would be targeted 
based on databases that political campaigns 
and commercial marketing companies build 
based on information they gather on the 
magazines you buy, the church you attend, the 
car you drive, and a host of other information 
that firms have been gathering on you. These 
data-mining operations operate in a very 
similar way to the advertising on Facebook. 
One issue for campaigns is the significant rise 
of on-demand television platforms, such as 
Netflix and Amazon Prime, as well as DVR 
recording, all of which allow viewers to avoid 
traditional TV advertising by candidates. In 

response, campaigns are attempting to find new approaches to get their message to voters 
through emerging technologies and new forms of communication.

Candidates have shifted emphasis in recent years, moving away from traditional 
yard signs and large billboard displays toward new media outlets, such as digital ads on 
Facebook, Yahoo, and popular news media websites such as FoxNews.com and CNN.com.

We may see Texas political ads move from television to computers to handheld 
devices within the span of a single generation. While most campaigns will probably 
continue to make some use of traditional campaign items, such as bumper stickers, 
yard signs, lapel buttons, and balloons, it may be possible to win office using only 
digital advertising through Facebook, YouTube, and whatever comes next. Thus, new 
media seem to be transforming the method of campaigning, but whether the style and 
substance are changing is yet to be seen.

CAMPAIGN FINANCE IN TEXAS

nevitably, the discussion of elections turns to the issue of money. Campaign 
finance is important because without money candidates and political parties 
have trouble getting out their message, and voters have a difficult time gathering 

information and making decisions about which candidate they will vote for. Money also 
provides essentials for election campaigns, such as television and radio advertising and 
travel throughout the state or election district. It also pays for office space, telephones, 
websites, public opinion polls, and campaign staff.

The issue of campaign finance is important to a discussion of the health of 
American democracy, voter participation, and outcomes of elections. In a large, diverse 

Gubernatorial candidate Greg Abbott speaks to supporters during a campaign 
rally in 2014. Abbott campaigned to succeed Rick Perry as the next Texas 
governor and won the election.
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